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10 Truths for Winning in the People Age

by Efer Ent

101 CASE STUDIES IN CONSTRUCTION MANAGEMENT 1ST EDITION

by HOLM

A STUDENT"S GUIDE TO INTERNATIONAL FINANCIAL REPORTING STANDARD 3RD ED
by FINCH

ABSENT MANAGEMENT IN BANKING
by DINESEN

ABSOLUTE ESSENTIALS OF CORPORATE GOVERNANCE
by BLOOMFIELD

Accounting for Business Students, 1st Edition
by Atrill / McLaney / Harvey

Accounting Information System, 11th Edition
by Gelinas / Dull / Wheeler / Hill

Accounting Information System, 9th Edition
by James A. Hall

ACCOUNTING TEXT AND CASE 13TH ED
by ANTHONY

Accounting Text and Cases, 13th Edition
by Anthony / Merchant

Accounting, 26th Edition
by Warren / Reeve / Duchac

ACCT 3 Financial, 3rd Edition
by Tyler / Alderman

ACCT 3 Management, 3rd Edition
by Wakefield

Achieving Excellence in Fund Raising, 3rd Edition
by Tempel / Aldrich

ADVANCED ACCOUNTING 12TH ED
by DOUPNIK

Advanced Accounting, 12th Edition
by Fischer / Taylor / Cheng

Advanced Financial Accounting, 11th Edition
by Christantensen / Budd

Advertising & IMC Principles and Practice, 10th Edition

by Moriarty / Mitchell / Wells

Advertising and Integrated Brand Promotion, 8th Edition

by O'Guinn / Semenik

ADVERTISING AND PROMOTION AN INTEGRATED MARKETING COMMUNICATE PERSPECTVE 11TH
ED

by BELCH

Advertising and Promotion: An Integrated Marketing Communications Perspective, 11th Edition

by George E. Belch

ADVERTISING PROMOTION AND OTHER ASPECTS OF INTEGRATED MARKETING
COMMUNICATIONS 9ED
by SHIMP



Aerospace Marketing Management: Manufacturers, OEM, Airlines, Airports, Satellites, Launchers

by Philippe Malaval, Christophe Benaroya

AGRICULTURAL POLICIES IN DEVELOPING COUNTRIES
by ELLIS

ALGORITHMIC DIFFERENTIATION IN FINANCE EXPLAINED
by HENRARD

All About Market Indicators
by Michael Sincere

Ambush Marketing Toolkit

by Kim Skildum-Reid

AN INSIDER'S GUIDE TO PLACE BRANDING SHAPING THE IDENTITY AND REPUTATION OF CITIES,
REGIONS AND COUNTRIES

by KAEFER

An Insight into The Banking Frauds, 1st Edition

by Kunjahi

An Introduction to Derivatives and Risk Management, 7th Edition

by Don M. Chance & Robert Brooks

Analysis for Marketing Planning
by Donald Lehmann, Russell Winer

APPLIED STATISTICS IN BUSINESS AND ECONOMICS 5TH EDITION (HB 2018)
by DOANE

ARCHITECTS OF CHANGE
by GHEZ

ARGUMENTATION: ANALYSIS AND EVALUATION 2ND ED PB 2017
by VAN EEMEREN

AU - Essentials of Marketing Research

by Hair

BANK LIQUIDITY AND THE GLOBAL FINANCIAL CRISIS THE CAUSES AND IMPLICATIONS OF
REGULATORY REFORM PB 2018

by CHIARAMONTE

Bank Management and Control
by Johannes Wernz

BASICS OF ENGINEERING ECONOMY
by BLANK

BCOM, 1st Edition
by Lehman / Dufrene / Murphy

BEHAVIOURAL ECONOMICS SAVED MY DOG

by ARIELY

BEST PRACTICES FOR EQUITY RESEARCH ANALYSTS : ESSENTIALS FOR BUY-SIDE AND SELL-
SIDE ANALYSTS

by Valentine

Best Practices in Marketing and their Impact on Quality of Life
by Helena Alves

BOND MARKETS ANALYSIS AND STRATEGIES 8ED

by FABOZZI

BPP CIMA E2 Project and Relationship Management Study Text
by Learning Media

BRANDING MATTERS: FOR COMPANIES, FOR CLIENTS, FOR INSTITUTES, FOR BRAND STRATEGIES

by AWAN

BRILLIANT SOCIAL MEDIA
by GRAY



Business & Society: Ethics, Sustainability & Stakeholder Management, 9th Edition Rs. 15,093
by Carroll / Buchholtz

Business Accounting, 12th Edition Rs. 15,788
by Frank Wood

Business and Society: Stakeholders, Ethics, Public Policy, 15th Edition Rs. 10,576
by Lawrence / James Weber

BUSINESS COMMUNICATION 3RD ED. Rs. 22,240
by CARDON

BUSINESS COMMUNICATION BUILDING CRITICAL SKILLS 3RD ED Rs. 22,240
by LOCKER

BUSINESS COMMUNICATION ESSENTIALS A SKILLS-BASED APROAHC TO VITAL BUSINESS
ENGLISH 4TH ED Rs. 22,240
by BOVEE

Business Communication Today Rs. 3,000
by Bovee, Thill, Raina

BUSINESS DATA COMMUNICATIONS 5TH ED Rs. 22,240
by STALLINGS

Business Driven Technology, 7th Edition Rs. 20,269
by Paige Baltzan

Business Driven Technology, 8th Edition Rs. 16,281
by Paige Baltzan

Business Essentials Rs. 9,000
by Ronald J. Ebert & Ricky W. Griffin

BUSINESS ETHICS AND CORPORATE GOVERNANCE 2ND ED Rs. 22,240
by FERNANDO

BUSINESS ETHICS ETHICAL DECISION MAKING AND CASES 9TH ED Rs. 22,240
by FERRELL

Business Foundations, 1st Edition Rs. 5,684
by Williams M. Pride

Business in Action, 8th Edition Rs. 7,894
by Bovee / Thill

BUSINESS LAW 10TH ED Rs. 22,240
by GIBSON

Business Mathematics Rs. 9,000
by Gary Clendenen & Stanley Salzman

BUSINESS RESEARCH METHODS WITH CD Rs. 22,240
by BAJPAI

Business Research Methods, 5th Edition Rs. 15,788
by Bell / Harley

Business Statistics A Decision Making Approach, 10th Edition Rs. 22,072
by Groebner / Shannon / Fry

Business Statistics A First Course, 7th Edition Rs. 13,682
by Levine / Szabat / Stephan

Business Statistics Australia/ New Zealand / Edition 7 Rs. 6,000
by Selvanathan, Gerald Keller

Business Statistics: A First Course Rs. 9,000

by David M. Levine, Kathryn A. Szabat & David F. Stephan
CAPITALISM AT THE CROSSROADS : NEXT GENERATION BUSINESS STRATEGIES FOR A POST

CRISIS WORLD 3RD ED Rs. 22,240
by HART
CAPITALISM: THE BASICS Rs. 22,240

by COATES



Central Counterparties
by Jon Gregory

Cognitive Psychology in and out of the Laboratory, 3rd Edition

Commerce: Inquiry and Skills, 1st Edition

by Kleeman / Lane

COMMUNICATING CONSTRUCTION INSIGHT, EXPERIENCE AND BEST PRACTICE
by MALE

Company Accounting: Prepare Financial Reports for Corporate Entities, 3rd Edition
by Alexander D. Mills

Comprehensive Accounting

by Dansby / Lawrence

Conducting Research in Psychology: Measuring the Weight of Smoke, 4th Edition
by Pelham / Blanton

CONSUMER BEHAVIOR 12TH ED

by SCHIFFMAN

Consumer Behaviour An Asia Pacific Approach

by Blackwell, James Engel

Contemporary Accounting, 8th Edition
by Bazley / Phil Hancock

CONTEMPORARY APPROACHES OF DIGITAL MARKETING AND THE ROLE OF MACHINE

INTELLIGENCE
by MUNNA

Contemporary Management, 3rd Edition

by Waddell / Jones / George

Contemporary Marketing

by Louis E. Boone

Contemporary Marketing, 17th Edition

by Boone & Kurtz

Cornerstones of Cost Management, 3rd Edition

by Hansen / Mowen

CORPORATE FINANCE 11TH EDITION

by ROSS

Corporate Finance, 4th Edition

by Berk / DeMarzo

Cost Management A Strategic Emphasis, 7th Edition

by Blocher / Cokins

Cost Management A Strategic Emphasis, 8th e

by Blocher, Stout, Juras, Smith

Crafting and Executing Strategy: Text, Reading and Cases, S.A.
by Johan Hough

Creating Business Agility

by Heisterberg / Verma

Cross-cultural Marketing

by Robert Rugimbana, Sonny Nwankwo

CULT OF ANALYTICS DATA ANALYTICS FOR MARKETING 2ND ED
by JACKSON

CURRENCY TRADING FOR DUMMIES, 3RD EDITION PB 2015
by KATHLEEN

Custom and Innovation
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Data Analysis and Decision Making, 4th Edition
by Albright / Winston / Zappe

Rs. 6,315

Rs. 6,315

Rs.

Rs.

15,788

22,240

Rs. 8,576

Rs.

10,576

Rs. 7,891

Rs.

22,240

Rs. 6,000

Rs.

Rs.

Rs.

Rs.

Rs.

Rs.

Rs.

Rs.

Rs.

Rs.

12,630

22,240

41,042

16,140

12,630

15,788

22,240

18,946

15,469

10,000

Rs. 5,586

Rs. 3,158

Rs.

Rs.

Rs.

15,290

22,240

16,680

Rs. 5,684

Rs.

12,630



Definitive Guide to Entertainment Marketing
by Al Lieberman, Pat Esgate

Derivatives, Alternative Investments, Portfolio Management

Derivatives: Principles and Practice
by Sundaram Das

Designing Your Work Life, 1st Edition
by Burnett / Evans

Development of Tourism and the Hospitality Industry in Southeast Asia

by Purnendu Mandal

Digital India: Reflections and Practice
by Arpan Kumar Kar, M.P. Gupta

Digital Marketing
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DOING CAPITALISM IN THE INNOVATION ECONOMY: RECONFIGURING THE THREE-PLAYER GAME

BETWEEN MARKETS, SPECULATORS AND THE STATE 2ND ED

by JANEWAY

DON"T FALL FOR IT: A SHORT HISTORY OF FINANCIAL SCAMS

by CARLSON

Don't Quit Your Day Job, 1st Edition

by Knox / Paris

E-Marketing Theory and Application

by Stephen Dann

ECONOMETRICS 5TH ED

by BALTAGI

Econometrics: Applications with Eviews

by Abdul Waheed

ECONOMIC ENVIRONMENT OF BUSINESS 3RD ED
by PAILWAR

ECONOMIC PRINCIPLES A BUSINESS PERSPECTIVE
by RUBB

ECONOMIC THEORY OPERATIONS ANALYSIS 4TH ED
by BAUMOL

ECONOMICS 6TH ED

by SLOMAN

ECONOMICS FOR BUSINESS 3RD ED

by SLOMAN

ECONOMICS FOR BUSINESS 7TH ED

by SLOMAN

Economics for Sustainable Business, 1st Edition
by Taha Chaiechi

Economics for Today

by Irvin B. Tucker

Economics, 12th Edition

by Roger A. Arnold

Economics, 13th Edition

by Michael Parkin

Economics, Global Edition

by Acemoglu / Laibson / List

Economics: Principles a Business Perspective, 1st Edition
by Stephen Rubb / Scott Sumber
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Economics: Private and Public Choice, 17th Edition
by Gwartney / Macpherson

Educational Psychology: Constructing Learning, 6th Edition
by Dennis M. Mcinerney

EFFECTIVE WORKFORCE DEVELOPMENT A CONCISE GUIDE FOR HR AND LINE MANAGERS

by PANAGIOTAKOPOULOS

Elementary Statistics A Step By Step Approach, 8th Edition
by Bluman

Elementary Statistics, 3rd Edition
by Navidi / Monk

EMPLOYEE RETENTION AND TURNOVER WHY EMPLOYEES STAY OR LEAVE, 1ST EDITION
by HOM

ENERGY INVESTMENTS AN ADAPTIVE APPROACH TO PROFITING FROM UNCERTAINTIES
by BARCELONA

Enterprise, Innovation and Markets 5E
by Elliott (Aucm)

Entrepreneurial Finance, 5th Edition

by Leach / Melicher

Entrepreneurial Marketing: Sustaining Growth in All Organisations
by lan Chaston

Entrepreneurial Small Business, 5th Edition

by Katz / Green

Essential Statistics, 2nd Edition

by Barry Monk / William Navidi

Essentials of Business Analytics: Descriptive, Predictive, Prescriptive
by Camm / Williams

Essentials of Business Law and the Legal Environment, 12th Edition
by Mann & Roberts

Essentials of Business Statistics: Communicating with Numbers
by Jaggia / Kelly / Salzman / Olaru

Essentials of Contemporary Business

by Louis E. Boone & David L. Kurtz

Essentials of Corporate Finance, 1st Edition

by Ross / Trayler / Jordan

Essentials of Economics 3, 4th Edition

by Hubbard / O'Brien

ESSENTIALS OF ECONOMICS 8TH ED

by MANKIW

Essentials of Investments, 5th Edition
by Bodie / Kane / Marcus

Essentials of MIS (11th Ed)
by Kenneth Laudon

Essentials of Modern Business Statistics, 6th Edition

by Andreson / Williams

Essentials of Statistics for the Behavioral Sciences, 9th Edition

by Gravetter / Forzano

Event Sponsorship

by lan McDonnell

EVIDENCE BASED COLOR ATLAS OF OBSTETRICS AND GYNECOLOGY DIAGNOSIS AND

MANAGEMENT
by SAXENA



Exploring Marketing Research

by Barry J. Babin

Exploring Public Relations, 3rd Edition

by Tench / Yeomans

Exploring Strategy Text & Cases, 10th Edition

by Johnson / Regner

Exploring Strategy, 10th Edition

by Johnson / Regner

Fashion Buying

by Helen Goworek

Fashion Marketing Communications

by Gaynor Lea-Greenwood

Financial & Managerial Accounting

by Williams Haka Better Carcello

Financial Accounting, 17th Edition

by Williams / Haka / Bettner / Carcello

Financial Accounting: An Integrated Approach Study Guide, 7th Edition
by Trotman / Morgan

Financial Institutions Management PB

by Saunders

Financial Management for Decision Makers, 8th Edition
by Peter Atrill

Financial Management Principles and Applications, 5th Edition
by Wilson / Walters

Financial Markets and Institutions

by Anthony Saunders

FINANCIAL MARKETS AND INSTITUTIONS 6TH ED
by MISHKIN

Financial Markets and Institutions and Money, 4th Edition
by Kidwell / Mazzola

Financial Markets and Institutions, 12th Edition

by Jett Madura

Financial Markets and Institutions, 8th Edition

by Saunders / Erhemjamts

Financial Planning, Essentials Edition

by Warren McKeown

Financial Reporting and Analysis, 7th Edition

by Revsine / Soffer

Financial Statement Analysis, 11th Edition

by K.R. Subramanyam

Financial Statement Fraud Case Book, 1st Edition
by Joseph T. Wells

Foreign Corrupt Practices Act

by Murphy

Foundations of Financial Management, 16th Edition
by Block / Danielsen

Foundations of Financial Markets and Institutions
by Frank J. Fabozzi

Foundations of Marketing

by William M. Pride

Foundations of Marketing, 7th Edition
by Pride / Ferrell
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FRAUD INVESTIGATION AND FORENSIC ACCOUNTING IN THE REAL WORLD Rs. 22,240
by JENNINGS

Fundamental Financial Accounting Concepts, 10th Edition Rs. 20,524

by Edmonds / McNair / Olds

Fundamental Managerial Accounting Concepts 6th ed PB Rs. 22,240

by Edmonds

FUNDAMENTAL OF FINANCIAL MANAGEMENT 6TH ED Rs. 22,240

by CHANDRA

Fundamentals of Corporate Finance, 11th Edition Rs. 15,788

by Ross / Westerfield / Jordan

Fundamentals of Financial Markets and Institutions in Australia Rs. 25,020

by Tom Valentine

Fundamentals of Human Resource Management Rs. 27,800

by Raymond A. Noe

Fundamentals of International Business Rs. 3,158

by Czinkota / Ronkainen / Moffett

Fundamentals of Investing, 13th Edition Rs. 18,946

by Smart / Joehnk

Fundamentals of Management, 4th Edition Rs. 12,630

by Samson / Daft

Fundamentals of Management, 6th Edition Rs. 77,730

by Samson / Donnet / Daft

Game-Based Marketing: Inspire Customer Loyalty Through Rewards, Challenges, and Contests Rs.
11,120

by Gabe Zichermann, Joselin Linder

GET ORGANIZED! TIME MANAGEMENT FOR SCHOOL LEADERS 2ND ED Rs. 22,240

by BUCK

Global Business Today Rs. 8,832

by Charles W.L. Hill

GLOBAL ECONOMICS 13TH ED Rs. 22,240

by CARBAUGH

GLOBAL INVESTMENTS 6TH ED Rs. 22,240

by SOLNIK

Global Marketing Management Rs. 27,800

by Masaaki Kotabe, Kristiaan Helsen

Good to Great Rs. 4,800

by Jim Collins

Health Economics: Theory, Insights, and Industry Studies, 6th Edition Rs. 14,209

by Santerre / Neun

Horngren's Cost Accounting: A Managerial Emphasis, Global Edition 16th ed PB Rs. 22,240

by Srikant Datar

Hospitality Management, 4th Edition Rs. 7,139

by Wagen / Lauren White

Hospitality Marketing Rs. 25,020

by Ken Kaser, Jackie Freeman

How to Market Your Book: An Easy to Follow Step-By-Step Guide Rs. 5,560

by Rachael Bermingham

How to Sell Anything on Amazon and Make a Fortune, 1st Edition Rs. 5,996

by Bellomo / Elad

HUMAN PROBLEM SOLVING Rs. 22,240

by SIMON

HUMAN RESOURCE MANAGEMENT 15TH ED PB Rs. 22,240

by DESSLER



Human Resource Management, 3rd Edition

by Hartel / Fujimoto

Human Resource Management: Gaining a Competitive Advantage, 10th Edition
by Noe / Wright

Inbound Marketing, Revised and Updated: Attract, Engage, and Delight Customers Online
by Brian Halligan

Industrial Organization: Competition, Strategy and Policy, 5th Edition

by Goddard

Inefficient Markets: An Introduction to Behavioral Finance

by Andrei Shleifer

INFLUENTIAL INTERNAL COMMUNICATION STREAMLINE YOUR CORPORATE COMMUNICATION TO
DRIVE EFFICIENCY AND ENGAGEMENT 1ST ED

by FIELD

Innovation Management Strategies, Concepts and Tools for Growth and Profit, 2nd Edition
by Maital / Seshadri

INSPIRING GREEN CONSUMER CHOICES LEVERAGE NEUROSCIENCE TO RESHAPE
MARKETPLACE BEHAVIOR 1ST ED

by SMITH

Integrated Advertising, Promotion, and Marketing Communications

by Clow, Baack

Integrated Marketing Communications

by Bill Chitty

Integrated Marketing Communications

by William Chitty

Integrated Marketing Communications with Online Study Tools 12 Months

by William Chitty

INTERCULTURAL BUSINESS COMMUNICATION 6ED

by CHANEY

Intermediate Accounting: Reporting & Analysis, 3rd Edition

by Wahlen / Jones / Pagach

Intermediate Microeconomics and Its Application, 11th Edition

by Nicholson / Snyder

International Business Competing in the Global Market Place, 11th Edition

by Hill / Hult

International Business Environments and Operations, 5th Edition

by Daniels / Sullivan

INTERNATIONAL BUSINESS THE CHALLENGES OF GLOBALIZATION 8TH ED
by WILD

International Business: A Canadian Perspective

by Terrance P. Power

International Capital Markets: Law and Institutions

by Cally Jordan

International Dimensions of Marketing

by Vern Terpstra

INTERNATIONAL ECONMICS 16TH ED

by PUGEL

INTERNATIONAL ECONOMICS 13TH ED

by PUGEL

INTERNATIONAL ECONOMICS 6ED

by GERBER

INTERNATIONAL ECONOMICS THEORY AND POLICY 8TH ED
by KRUGMAN



International Economics, 3rd Edition

by Feenstra / Taylor

International Economics, 6th Edition

by James Gerber

International Economics, 9th Edition

by Robert J. Carbaugh

INTERNATIONAL ECONOMICS: THEORY AND POLICY 10TH ED
by KRUGMAN

International Financial Management

by Jeff Madura

International Financial Management
by Jeff Madura

INTERNATIONAL FINANCIAL MANAGEMENT 7ED
by APTE

International Financial Management, 9th Edition

by Jeff Madura

International Management: Culture, Strategy and Behavior, 10th Edition
by Luthans / P. Doh

International Marketing
by Pervez N. Ghauri

International Marketing
by Philip R. Cateora

International Marketing
by Pervez Ghauri, Philip R. Cateora

International Marketing
by Masaaki Kotabe

International Marketing
by Michael Czinkota

International Marketing
by Richard Fletcher

International Marketing

by Cateora / Graham

INTERNATIONAL MARKETING 10TH ED
by CZINKOTA

International Marketing and Export Management
by Gerald S. Albaum

International Marketing Strategy

by Frank Bradley

INTERNATIONAL MARKETING STRATEGY THE COUNTRY OF ORIGIN EFFECT ON DECISION-
MAKING IN PRACTICE

by PEGAN

International Marketing Strategy: Analysis, Development and Implementation

by Isobel Doole

International Marketing Strategy: Analysis, Development and Implementation

by Isobel Doole, Alexandra J. Kenyon, Robin Lowe

INTERNATIONAL MARKETING TEXT AND CASES 2ND ED
by PAUL

International Marketing, 7th Edition
by Fletcher / Crawford

INTERNATIONAL OCEAN SHIPPING : CURRENT CONCEPTS AND PRINCIPLES
by ABRAHAMSSON
INTERNATIONAL PUBLIC FINANCIAL MANAGEMENT ESSENTIALS OF PUBLIC SECTOR

ACCOUNTING, 1ST EDITION
by BANDY



INTERNET MARKETING 3RD ED
by CHAFFEY

Internet Marketing: Integrating Online and Offline Strategies
by Mary Lou Roberts

Introducing Organizational Behaviour and Management, 2nd Edition
by Knights and Willmott

INTRODUCTION FINANCIAL ACCOUNTING 9TH ED

by HORNGREN

Introduction to Econometrics, 3rd Edition

by Stock / Watson

Introduction to Economics, 2nd Edition

by Lieberman / Hall

Introduction to Management Science, 12th Edition

by Bernard W. Taylor IlI

INTRODUCTION TO PRIVATE EQUITY: VENTURE, GROWTH, LBO & TURN-AROUND CAPITAL 2ND ED

by DEMARIA

Introduction to the Practice of Statistics, 9th Edition

by Moore / McCabe / Craig

Introductory Econometrics: A Modern Approach, 5th Edition

by Jeffrey M. Wooldridge

INTRODUCTORY FINANCIAL ACCOUNTING FOR BUSINESS

by EDMONDS

INVEST OUTSIDE THE BOX UNDERSTANDING DIFFERENT ASSET CLASSES AND STRATEGIES HB
2018

by DENNISON

INVESTING IN THE TRUMP ERA HOW ECONOMIC POLICIES IMPACT FINANCIAL MARKETS PB 2018

by SARGEN

Investments, 10th Edition
by Bodie / Kane / Marcus

ISE ABC's of Relationship Selling Through Service
by Charles M. Futrell, Raj S. Agnihotri, Michael T. Krush

ISE Essentials of Marketing Research
by Joseph F. Hair Jr., David J. Ortinau, Dana E. Harrison

ISE M: Marketing

by Dhruv Grewal, Michael Levy

Italian Tutor: Grammar and Vocabulary Workbook (Learn Italian with Teach Yourself)
by None

Just the Essentials of Elementary Statistics, 9th Edition

by Johnson / Kuby

Key Concepts in VCE Business Management Unit 1 & 2, 4th Edition
by Chapman / Smithies

Learning the NHS Internal Markets: A Review of the Evidence
by Julian Le Grand, Nicholas Mays, Jo-Ann Mulligan

LEGAL ASPECTS OF BUSINESS 3RD ED

by KUMAR

MACROECONOMICS 11ED

by DORNBUSCH

MACROECONOMICS 2ND ED

by SOUZA

MACROECONOMICS 8ED
by ABEL



MACROECONOMICS THEORIES AND POLICIES 10TH ED Rs. 22,240

by FROYEN

Macroeconomics, 13th Edition Rs. 12,640
by Roger A. Arnold

Macroeconomics, 13th Edition Rs. 29,997
by Roger A. Arnold

Macroeconomics, 3rd Edition Rs. 7,629
by Michael Parkin

Macroeconomics, 8th Edition Rs. 15,788
by N. Gregory Mankiw

Macroeconomics, 9th Edition Rs. 4,000
by N. Gregory Mankiw

Macroeconomics: Principles & Applications, 6th Edition Rs. 9,466
by Hall & Lieberman

Manage Budgets and Financial Plans, 5th Edition Rs. 7,894
by Rumble / Aseervatham

Management Rs. 15,788
by Samson / Daft

MANAGEMENT 14TH ED Rs. 22,240
by ROBBINS

MANAGEMENT ACCOUNTING INFORMATION FOR DECISION MAKING AND STRATEGY EXECUTION
6TH ED Rs. 22,240
by ATKINSON

Management Audit and Code, 1st Edition Rs. 4,185
by Dr. Irfan Latif

Management Finance, 1st Edition Rs. 15,788

by Brigham / Ehrhardt
MANAGEMENT FOR BEGINNERS FOR BS STUDENTS OF BUSINESS, COMMERCE, MANAGEMENT,

BANKING & FINANCE HB Rs. 22,240
by BUTT

Management Information System, 9th Edition Rs. 9,129
by O'Brien / Marakas

Management Strategies and Skills, 2nd Edition Rs. 25,163
by Judith Dwyer

Management the Essentials, 2nd Edition Rs. 6,315
by Robbins / Woods

Management, 11th Edition Rs. 9,470
by Ricky W. Griffin

Management, 12th Edition Rs. 27,787
by Richard L. Daft

Management, 4th Edition Rs. 17,019
by Daft

Management, 6th Edition Rs. 11,576
by Schermerhorn / Mcbarron

MANAGERIAL ACCOUNTING FOR BUSINESS DECISIONS 3RD ED Rs. 22,240
by PROCTOR

Managerial Accounting, 13th Edition Rs. 31,576
by Warren / Reeve / Duchac

Managerial Accounting, 15th Edition Rs. 31,576
by Warren / Tayler

Managerial Accounting, 15th Edition Rs. 8,210

by Garrison / Noreen / Brewer



Managerial Accounting, 2nd Edition

by Whitecotton / Libby / Phillips

MANAGERIAL ECONOMICS 3ED

by MAHESHWARI

MANAGERIAL ECONOMICS 5TH ED

by PNG

MANAGERIAL ECONOMICS ECONOMIC TOOLS FOR TODAY'S DECISION MAKERS 7TH ED
by KEAT

Managing Change, 6th Edition

by Bernard Burnes

Managing for Happiness: Games, Tools, and Practices to Motivate Any Team

by Jurgen Appelo

Managing Human Resources: Productivity, Quality of Work Life, Profits, 10th Edition
by Wayne F. Cascio

MANAGING PUBLIC SERVICES MAKING INFORMED CHOICES

by LAPSLEY

MANUFACTURING PLANNING FOR SUPPLY CHAIN 6TH ED

by JACOBS

MARIAN BURK WOOD'S ESSENTIAL GUIDE TO MARKETING PLANNING 3RD ED

by WOOD

Market Wizards, Updated: Interviews with Top Traders
by Jack D. Schwager

Market-based Management
by Roger Best

Marketing
by Shane Hunt, John Mello, George Deitz

Marketing
by Greg Elliott

Marketing

by Ansary, Strauss, Frost

Marketing

by Dhruv Grewal, Michael Levy

Marketing

by Roger Kerin

Marketing 2016

by William M. Pride

Marketing An Introduction, 13th Edition
by Armstrong / Kotler / Opresnik

Marketing Analytics: A Practitioner's Guide to Marketing Analytics and Research Methods
by Ashok Charan

Marketing Channels
by Anne Coughlan, Erin Anderson, Louis W. Stern, Adel El-Ansary

MARKETING CHANNELS 7TH ED

by COUGHLAN

Marketing Communications

by John Egan

Marketing Communications: A Brand Narrative Approach

by Micael Dahlen, Fredrik Lange, Terry Smith

Marketing Database Analytics: Transforming Data for Competitive Advantage
by Banasiewicz, D. Andrew

Marketing For Competitiveness: AsiaTo The World In The Age Of Digital Consumers
by Philip Kotler
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Marketing for Hospitality and Tourism
by Philip Kotler

Marketing for Hospitality and Tourism, 7th Edition
by Kotler / Baloglu

Marketing for Tourism and Hospitality: A Canadian Perspective
by Simon Hudson

Marketing Management
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